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2017 SURVEY STATS:

Updated Methodology

15 PAGES

136 Questions

11 Hrs. Average Completion Time

71% Completion Rate

NEW Veteran Student Survey
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Leading Indicators: Acquisition & Graduation

Bubble Size = # Institutions in category



6  

www.victorymedia.com

Gold

Silver

Bronze

Award Avg

Military Friendly

Not Military Friendly

Bubble Size = Graduation Rate Growth

2015 to 16 Average Veteran Student Retention Increase

20
15

 to
 1

6 
A

ve
ra

ge
 V

et
er

an
 S

tu
de

nt
 P

la
ce

m
en

t R
at

e 
In

cr
ea

se
.

Trailing Indicators: Retention & Job Placement
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Military Friendly
Designation & Methodology
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Military Friendly Process
https://www.vets.gov/gi-bill-comparison-tool
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How many of the following criteria does 
the school meet? 

✓ Graduation rate for all students or veteran students 
alone is 50% or higher

✓ 1 year retention rate for all students or veteran 
students alone is 50% or higher

✓ 2 year retention rate for all students or veteran 
students alone is 50% or higher

✓ Loan default rate for all students or veteran 
students alone is 20% or lower

✓ Job placement rate for all students or veteran 
students alone is 50% or higher

✓ Transfer rate for all students or veteran 
students alone is 50% or higher

How many of the following federal programs are 
in good standing at the school?

✓ Post 9/11 GI Bill
✓ Official commitment to the 8 Keys to Veterans’ Success
✓ VA’s Principles of Excellence
✓ Federal Financial Aid Shopping Sheet
✓ Armed Forces Tuition Assistance (TA) Funding
✓ DoD Voluntary Education Partnership Memorandum of 

Understanding for TA
✓ VetSuccess on Campus (VSOC) Program
✓ Servicemembers Opportunity Colleges Network

Accreditation, Federal Flag & Veteran Complaints Check

DESIGNATION

THREE 
OR MORE

WITHIN 
80% 

Score of 
Prior Year 

Leader

https://www.vets.gov/gi-bill-comparison-tool
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Military Friendly
Categorization & Awards



12  

www.victorymedia.com

Doctorate-granting Universities

Master’s Colleges & Universities

Baccalaureate Colleges

Associates Colleges

Special Focus Institutions

Non Traditional Institutions

Online-only Programs

AWARD CLASSIFICATION

Public Institutions

Private Institutions

10,000 +  ||  < 10,000

CARNEGIECLASSIFICATION.IU.EDU

IPEDS CODE REQUIRED
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● Top 10 – the best of the best!
● Gold – within 20% of 10th-ranked organization.
● Silver – within 30% of the 10th-ranked organization.
● Bronze – within 40% of the 10th-ranked organization.
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https://www.vets.gov/gi-bill-comparison-tool
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● Top 10 – the best of the best!
● Gold – within 20% of 10th-ranked organization.
● Silver – within 30% of the 10th-ranked organization.
● Bronze – within 40% of the 10th-ranked organization.
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2018 to 2019
big changes ahead



28  

www.victorymedia.com

2019 SURVEY:
REQUIRED Veteran Student 
Survey

CHANGE to Publication Cycle 
[MAY Publish for Academic Cycle]

2018 SURVEY:
No Changes to Methodology

Shorter Cycle 
[AUG Close - NOV Publish]
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JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

2019 VSS SURVEY OPEN

2017 2018 2019

AUGUST 31 CLOSE

AUGUST 10 - 
2019 VSS OPEN

2018 SURVEY OPEN

DECEMBER 22  
2019 VSS CLOSE

AUGUST 10 2019 
VSS CLOSE

2020 SURVEY OPEN



Veteran Student Survey

SCHOOL



Veteran Student Survey
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Military Affiliation Air Force Army Coast 
Guard

Marines Navy Total

Active Duty 14% 59% 2% 13% 13% 48%

Military Spouse 13% 50% 0% 13% 25% 3%

National Guard 9% 91% 0% 0% 0% 9%

Reserve 
Component

20% 70% 0% 0% 10% 4%

Veteran 12% 38% 0% 24% 25% 37%

Age Range Active Duty Military 
Spouse

National 
Guard

Reserve 
Compone

nt

Veteran Grand 
Total

18-24 32% 0% 39% 14% 14% 10%

24-34 58% 4% 3% 2% 31% 33%

35-44 43% 1% 9% 1% 45% 28%

45-54 51% 4% 4% 6% 35% 19%

55-64 33% 6% 0% 0% 61% 7%

Age 65 or 
older

40% 0% 0% 0% 60% 2%

Do Not Wish 
to Disclose

50% 0% 0% 0% 50% 1%

Grand Total 48% 3% 9% 4% 37% 100%

Admissions

Orientation

Point of Contact

Financial Aid

PaperWork Management

Attendance Policies

Military Support

Spouse / Dependent 
Support

ADDITIONAL SATISFACTION QUESTIONS:
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Military Occupation (MOS)  to Selected Major to Desired Job
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MilPromoter in Student Lifecycle
MILPROMOTERADMISSIONS ORIENTATIO

N
SUPPORT

You Can lose 
students at 
Orientation
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Students: Efficiency & Financial Aid
NETPROMOTER

FINANCIAL
AID

PAPERWORK
MANAGEMENT

How you handle 
veteran student 
paperwork has the 
greatest impact on 
satisfaction
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RINGS MOVING 
OUTWARD

Admissions
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Point of Contact
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Attendance Policies

Military Support

Spouse / Dependent Support

Net MilPromoter

Admissions

Mil-Promoter
Score - Color Key
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Military Friendly 2.0

ACCESS  |  INSIGHTS
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MORE MEANINGFUL ACCESS 
THROUGH COMMUNITY

        TECHNOLOGY & COMMUNITY

SOCIAL | MOBILE

EXCHANGE

COMMUNITY 
ACCESS

ACCESS
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INSIGHTS

INSIGHTS

DEEPER INSIGHTS THROUGH 
COMMUNITY

BENCHMARK

INSIGHTS
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